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GREATER HARTFORD'S BUSINESS NEWS 


Rising costs usher in 
pension ‘de-risking’ cycle 





By Matt Pilon 


mpilon@HartfordBusiness.com 


any Connecticut workers probably think of a 
pension as something their parents had, or some- 
thing they'll never get. 

Indeed, as companies have frozen or curtailed their pen- 
sions or “defined-benefit” plans, the number of Connecticut 
private-sector workers and retirees with asingle-employer 
pension (519,000) has plummeted 42 percent over the last 
decade, federal data shows. 

Though the ongoing shift from the guaranteed lifetime 
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income of pensions to the more stock market-reliant 401k 
has saved companies copious sums, their financial risk 
from legacy pension programs isn’t gone. Connecticut- 
based companies still have nearly 1.4 million active partici- 
pants in their pension plans, federal records show, and with 
plan participants living longer, and other factors increasing 
plan costs, those liabilities are weighing more heavily on 
companies’ balance sheets. 

It’s a trend causing many businesses — even those 
with healthy pension plans — to re-think whether keeping 
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Latest attraction continues 
Lake Compounce’s 
market-share push 


By Brad Kane 


bkane@HartfordBusiness.com 


hen Jerry Brick started working 
W for Bristol amusement park Lake 

Compounce in 1996, a busy day 
attracted 10,000 guests. This year, daily 
peak attendance will top 15,000. 

That 50-percent growth over Brick’s 19 
years at the park has largely come on the 
back of Lake Compounce’s aggressive capi- 
tal investments underscoring the amusement 
park’s strategy to woo patrons from a wider 
geographic footprint by adding new rides, 
experiences and amenities. 

“Any business, you want to add more rev- 
enue every year,” Said Brick, who took over as 
Lake Compounce general manager in 2004. 
“For us, attendance means more spending 

.. SO every year, we add more and more and 
more attractions.” 

Lake Compounce’s latest effort is the 
roller coaster Phobia, which will launch rid- 
ers three times before sending them around a 
twisting loop when it opens in 2016. The ride, 
announced in July, will be Lake Compounce’s 
fourth roller coaster and its first since 2000. 
Phobia is the first triple-launch coaster in the 
Northeast and the fourth worldwide. 

“In the regional park business where near- 
ly all guests come from a 200-mile radius, 
having that new ride like Phobia really drives 
the business,” said David Mandt, spokesman 









An illustration of 
what a ride on 
Lake Compounce’s 
new Phobia roller 
coaster will look 
like when the ride 


opens in 2016. Continued on page 12 
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Financial Justice 


Hartford lawyer Tiffany L. Stevens is in the business 
of raising money for wrongly convicted and 
exonerated state inmates so they can better 
transition to society. PG. 3 





FOCUS: STARTUPS & 
ENTREPRENEURSHIP 


Innovation Ecosystem 


Find out what progress CTNext, the state-backed 
entrepreneurial network created in 2012 to 
encourage more startup activity in Connecticut, has 
made after nearly three years in existence. PG. 8 
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IS YOUR WIFIAS -—— 
AS YOUR INTERNET? 


HimVolemaomUl<)[alem-|ame)celiatc| ay, 
WiFi router, you may be 
losing speed. That's why 
Comcast Business offers an 
enterprise-grade router that 
delivers the speed you're 
paying for, So every device 
and employee in your office 
can work faster. 


Visit business.comcast.com/wif 


or call 800-501-6000. 


COMCAST 
BUSINESS 


BUILT FOR BUSINESS*® 


Restrictions apply. Not availak ' ary and are not all fo ’Comcast 2015. All rights res« 
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lawyer that Tiffany L. Stevens saw the 

irony of being born in Auburn, NY. 

The suburban town is home to one of the 
country’s oldest and most notorious prisons 
— the Auburn Correctional Facility. The 
expansive maximum-security building is 
located in the center of town on State Street. 
In 1890, Auburn was 
the site of the United 
States’ first execu- 
tion by electric chair. 
Many of its prison- 
ers were placed in 
solitary and made 
to perform prison 
duties in silence. 

Stevens, spe- 
cial counsel at the 
McCarter & English 
law firm in Hartford, 
is areal estate and corporate attorney. Before 
graduating from UConn Law School in 2003, 
she attended Villanova, majoring in political 


: t wasn’t until years after she became a 
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“[ kind of struggled with the idea of whether 
to go to law school or whether to get involved in 
government,” said Stevens, born in 1975. 

She ended up doing both. 

As co-founder of the Connecticut Innocence 
Fund, Stevens is in the business of raising 
money for wrongly convicted and exonerated 
state inmates so they can better transition to 
society. The money is actually a bridge loan, 
repaid to the fund, after the exonerated inmates 
are awarded damages from the state. The funds 
are normally handled by the exonerated per- 
son's lawyer, which ensures that the Innocence 
Fund gets reimbursed. 

Founded in 2011, the Innocence Fund is 
the only one of its kind in the nation. The 
Connecticut Bar Foundation invests the 
money, currently about $60,000. Community 
Partners in Action, a Hartford-based pro- 
gram that serves ex-offenders who re-enter 
society, distributes the loans. The money is 
disbursed in small increments — anywhere 
from $700 to $1,200 — to pay for such things 
as rent, transportation, food and health care. 

So far, about $47,000 has been loaned to 
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four people; about $11,000 has been repaid. 

Stevens and her colleagues would like to 
see the Innocence Fund concept duplicated 
across the country. She has received inqui- 
ries from Innocence Project representatives 
at several conferences. 

Besides the money, Stevens said the key to 
the program is providing a support system for 
the exonerated to navigate their new normal. 
Each person who receives funds is assigned 
a mentor and there is a team of volunteers to 
assist with finances, job-training and life skills. 

“Our goal has really been to teach these 
individuals how to manage money before they 
receive this large grant from the state,” Stevens 
said. “It’s about teaching them how to manage 
it, invest it, how to save it, how to go through 
day-to-day life and preserve what they received 
for this horrible wrong that they endured.” 

Stevens has been with McCarter & Eng- 
lish since 2007. 

In 2005-06, she served as a law clerk with 
judges Lubbie Harper, a noted defense attor- 
ney, and George Stoughton, a former prosecu- 
tor. The clerking experience “showed me some 
different areas of the law and that you could 


Lawyer Tiffany Stevens stands 
inside McCarter & English’s 
boardroom overlooking 
downtown Hartford. Stevens 
raises money to help wrongfully 
convicted and exonerated 
residents get back on their feet. 
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have an impact outside of your actual job.” 

While she was (and still is) enamored with 
corporate and transactional legal work, “I 
was definitely interested in the criminal jus- 
tice system and how to make improvements 
in the big cities and Hartford. In the end, I 
wanted to do some things that would really 
help Connecticut cities.” 

Around the time she joined McCarter & 
English, Stevens met James Tillman, a Con- 
necticut man who served 18 years in prison 
for a rape he did not commit. Tillman was 
ultimately exonerated via the Connecticut 
Innocence Project. 

McCarter & English housed the Innocence 
Project, a division of the public defender’s 
office, in its 36th-floor office on Asylum Street 
in Hartford. 

Stevens negotiated the $5 million settlement 
the state paid Tillman for his wrongful incar- 
ceration. She also provided expert testimony for 
what would become the state’s new wrongful 
conviction compensation act, passed in 2008. 

Kenneth Ireland, another wrongfully 
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convicted inmate, this year received $6 mil- 
lion through the law. It requires those who 
are exonerated to make the case for damages 
to areview board, which considers such fac- 
tors as loss of income, educational opportu- 
nities, family time and other hardships. 

Some states, Steven said, don’t consider 
hardships in assessing damages for an exoner- 
ated inmate. Instead, a strict formula is used 
calculating the number years served multiplied 
by apre-determined amount of money. 

It’s an impersonal and archaic method 
of compensation, almost as antiquated as a 
monstrous prison in central New York. 





Stan Simpson is the principal of Stan Simp- 
son Enterprises LLC, a strategic communi- 
cations consulting firm. He is also host of 
“The Stan Simpson Show” which airs Sat- 
urday, 5:30 a.m., on Fox CT — and online 
at www.foxct.com/stan. 


On September 10th, join us 
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Besides being co-founder of the 
Connecticut Innocence Project, Stevens 
is a real estate and corporate attorney. 
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these outstanding professionals! 








_ Awards Luncheon 
- Thursday, September 10, 2015 


11:30 a.m. — 1:30 p.m. 





Location: Marquee Events & Catering 
960 Main Street, Hartford, CT 


Single Ticket Rate: $75 


Table of Ten Rate: $700 
(Single Tickets: $85 & Table of Ten: $800 AFTER September 3rd) 


Keynote: 

Minor League Baseball, 
Finance, Philanthropy 
and Fun 


Josh Solomon 
Owner, the Hartford Yard Goats 
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Single Ticket Rate: $75 
Table of Ten Rate: $700 
(Single Tickets: $85 & Table of Ten: $800 AFTER September 3rd) 
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Or Contact Amy Orsini at 860.236.9998 ext. 134 
or email aorsini@HartfordBusiness.com for 
more information. 
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Honoring Chief Financial Officers for their 
outstanding performance and commitment. 





Special Issue Supplement Publishes: Sept. 14th 
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Edgar Bernier 
Catholic Charities 


Karlos Boghosian 
Capitol Chiropractic Center 


Robert Bowsza 
HARC, Inc. 


Michael Ciarcia 
Costello Industries, Inc. 


John Ciochine 
Davidson Specialty Foods 


Mark Daley 
Material Innovation 
and Recycling Authority 


Linda Discepolo 
South Central Connecticut 
Regional Water Authority 


Marshall Gaines 
InterCommunity 


Wendy Hodge 
Chrysalis Center, Inc. 


Patti Jackson 
The Bushnell Center 
for the Performing Arts 


George Lauri 
State Line Oil, Inc. 





For more details, visit Harti 
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Webster Bank, N.A. is 
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John Meehan 
A&A Office Systems, Inc. 


Walter Megenis 


BHHS New England Properties 


Robert Mercado 
Mental Health Connecticut 





S&S Worldwide 


Rick Sorensen 
Insurity 


Robert Trojanowski 
Community Foundation 
of Greater New Britain 


Sudhakar Vamathevan 
Community Renewal Team, Inc 


Laurie A Whelan 
Hospital for Special Care 


Ronald Wuenneman 
Supreme Industries, Inc. 


Richard Yuris 
Ferazzoli-lmports of New England 
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CT Convention Bureau 
sees 15 booking bump as 
budget challenge looms 
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The statewide 


entity that markets 
Connecticut venues 
and hotels to meeting 
and _ sporting-event 
planners, said it saw 
a modest increase in 
signed contracts for 
events and rooms in 
the recently conclud- 
ed fiscal year. 

The Connecticut 
Convention & Sports 
Bureau. (CTCSB) 
said it signed con- 
tracts for 109 events and 73,000 room nights 
during fiscal year 2015, which ended June 30. 

That was up from 100 events and 71,672 
room nights in fiscal year 2014, according to 
H. Scott Phelps, who has led CTCSB since 
former President Michael Van Parys retired 
last August. 

The events are projected to generate $63 
million in economic activity for the area 
economy. That’s down from $68 million last 
year, which Phelps attributed to a change in 
how the Destination Marketing Association 
International (DMAI) calculates the eco- 
nomic impact of sporting events. In particu- 
lar, the association lowered revenue projec- 
tions from youth sporting events, Phelp said. 

When asked about new upcoming events, 
Phelps said he was particularly excited about 
luring the USA Cycling’s 2017 cyclo-cross 
national championships, which will come 
to Hartford's Riverside Park in January 2017. 

“Tt’ll fill downtown with cyclists, who are 


people who can invest in equipment,” Phelps 
said. “They make an economic impact.” 

Hartford had been competing against 
Louisville, Ky., and other cities for the event, 
he said. 

CTCSB will have to fight harder this fis- 
cal year to beat its previous numbers. That’s 
because its $800,000 contract with the state 
has been reduced by $100,000, Phelps said. The 
bureau's entire budget is just over $1 million. 

In a recent email newsletter to stake- 
holders and supporters Phelps described 
the state cut as a “tremendous challenge.” 

It will mean cutting back on the num- 
ber of people the CTCSB sends to tourism 
shows to market the state. 

“We'll have to work smarter and harder 
and be stronger partners with the hospital- 
ity community throughout Connecticut,” 
Phelps said. “One good thing here is we 
have avery veteran staff.” 

— Matt Pilon 


City sells travel-center lots 
to Pride for $4.6M 


The city of Hart- 
ford reaped more 
than $4.6 million from 
its sale of land par- 
cels totaling about 5 
acres to a Springfield 
convenience-store 
operator planning a 
16-pump-island “trav- 
el center” off I-91 and 
Jennings and Leibert 
roads, in the North Meadows, the city says. 

As reported last week, 11 of the Leibert 
Road lots totaling just over 4 acres that the 
city’s quasi-public Hartford Redevelopment 
Corp. arm sold in recent months to Pride 
Convenience Inc. were traded for $392,858 
apiece, or $4.3 million, said city Department 
of Development Services spokeswoman Elisa 
Hobbs. Three more Leibert Roads lots, total- 
ing about three-quarters of an acre, sold for 
$107,142 each, or $321,426. 

Five abutting Leibert Road parcels 


totaling about an acre were sold by private 
owners for unspecified prices, Hobbs said. 

Pride plans to begin construction this fall 
on its Hartford travel center, which also will 
feature Subway sandwich and Wendy’s Old- 
Fashioned Hamburgers counters inside. 

It, too, will have public showers and 
other amenities to refresh road-weary 
truckers who Connecticut authorities 
say lack a suitable number of rest stops 
in this state. 

— Gregory Seay 


CORRECTIONS & A\NVIPLIFICATIONS 


An Aug. 3 article entitled “Waning Influence” incor- 
rectly said the cost to join Connecticut’s medical 
societies is $1,000 when the combined cost to join 


www.HartfordBusiness.com 


the Connecticut State Medical Society and the 
doctor’s respective county medical society is 
$700-$990, depending on the county. 





ee) 
m 
= 
j=) 
m 
=e) 
= 
@ 
x= 
iss) 
(ae 
mm 
Fr 
m 





DESIGN BUILDERS e 


SPOTLIGHT ON: RELIGION 


GENERAL CONTRACTORS e CONSTRUCTION MANAGERS 
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Rehoboth Church of God | Bloomfield, CT 


PDS Engineering & Construction served as General 
Contractor for this 900 seat worship facility in Bloomfield. 
The sanctuary was designed with acoustical and audio/ 
visual essentials. 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 


Project Features: 
e Theater-style seating 
e Classrooms 


e Social space 
oRIOAC Newel design and construction 
TOTAL PROJECT SIZE: 27,000 SF professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
: demanding projects. 
PDS ENGINEERING & 
CONSTRUCTION, INC. 
THINK e PLAN e BUILD 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 


INDEPENDENT AUTHORIZED BUILDER 


CHIEF 


BUILDINGS 
a division of Chief Industries, Inc. 


The builder’s choice in metal building solutions. 


Real Advisors 


Real Solutions 


Art 


hittlesey & Hadley accountants are different. We 

care about our clients, not just their numbers. Our 

insight and practical advice is original and has 

been etched into the region's business landscape for 

more than 50 years. Who wants ordinary out- 
comes? Our visionary approach to auditing, tax planning, business 
and technology consulting renders innovative outcomes that will 
change the way you do business. 


Put your trust in advisors with real solutions. Let our knowledge 
create your next masterpiece. 


W HITTLESEY ®& HADLEY, F.U. 





280 Trumbull Street - Hartford, Connecticut 06103 - www.whcpa.com 
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60% 


Improvement in time-efficiency 
when Cigna Global Health 
Benefits’ customers use the 
company’s new cClaim-filing app. 


$70.9M 


The projected Connecticut state 
budget deficit for fiscal 2015, a 
39 percent improvement over 
June’s estimate. 


Connecticut hospitals on the 
“Most Wired” list for maximizing 
IT to improve health outcomes, 
according to College of 
Healthcare Information 
Management Executives. 


$154K 


Settlement that Georgia firm 
Pediatric Services of America is 
paying Connecticut for failing to 
return Medicaid overpayments. 


Dero 


Connecticut residents covered 
by Medicare. 


TOP 5 MOST READ 


on HartfordBusiness.com 


lM CL&P receives retroactive 
$18M rate increase 


MGM suing Malloy over 
tribal casino development 


® Source: Hartford’s 
Gold Bldg. has a buyer 


@ Fishman to step down 
as Travelers CEO 


® UIL asks again for CT 
approval of $3B sale 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on Linkedin: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
www.HartfordBusiness.com/subscribe 
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INSURANCE 
Fishman to step down as Travelers CEO 


Longtime Travelers Cos. CEO Jay S. Fishman said last week that he will resign 
by the end of this year due to poor health conditions. 

Fishman, who told staff in a letter that he was dealing with a “variant” of the 
neuromuscular condition ALS, will step down as CEO Dec. 1, but will remain 
executive chairman. His replacement will be Alan 
D. Schnitzer, 49, who is currently CEO of Travelers’ 
business and international insurance, the compa- 
ny’s largest business segment. 

Previously, Schnitzer headed the company’s finan- 
cial, professional and international insurance segment. 
In addition to his business line responsibilities, Schnitzer 
oversees Travelers’ field management, corporate com- 
munications and public policy organizations. 

Brian MacLean, who will remain president and 
chief operating officer and report to Schnitzer, will 
also assume direct responsibility for the business and 
international insurance segment in addition to all of his current responsibilities. 





ace 
Jay S. Fishman 





Smith Brothers continues acquisition spree 


Acquisition happy Smith Brothers Insurance said it has acquired the assets of 
Windsor Locks insurance broker Carillo & Howland Inc. 

Carillo & Howland plan to maintain their offices and staff at their Windsor 
Locks and Somers locations, and will operate as an affiliate and branch of 
Glastonbury-based Smith Brothers. 

Smith Brothers, which has made nearly a half-dozen acquisitions in the last few 
years, is one of the largest independently-operated insurance and financial service 
organizations in New England, with offices in Connecticut and Massachusetts. 


HEALTH CARE 


New Life Star hangar at MidState 
Medical Center debuts 


A Life Star critical-care helicopter debuted last week at MidState Medical Center 
in Meriden. 

The chopper was formerly stationed at Hartford Hospital, but was repositioned 
at MidState to allow Life Star, a department of Hartford Hospital, to reach a wider 
patient geography and bring patients to the most appropriate clinical setting, often 
Hartford Hospital’s level 1 trauma center, according to a news release. 

There’s also a Life Star helicopter stationed at Backus Hospital in Norwich, 
which is part of Hartford Healthcare as well. 

Accident victims in Hartford are typically transported by ambulance to Har- 
ford Hospital’s trauma center, not by Life Star, said Rebecca Stewart, Hartford 
Healthcare spokeswoman. So the idea is to station the chopper closer to ac- 
cident areas where it’s needed to transport patients, she said. 

“It cuts down on response times,” Stewart said. 


ee 
i =e 


TOP STORY 


MGM suing Malloy over 
tribal casino development 


MGM Resorts International, which is set to build 
a resort casino in Springfield, Mass., sued Con- 
necticut Gov. Dannel P. Malloy and two other high- 
ranking state officials last week over a new law that 
enables the state’s two tribal nations to build a third 
casino to prevent visitors from going to MGM. 

The lawsuit against Malloy, Secretary of the State 
Denise Merrill and Department of Consumer Protec- 
tion Commissioner Jonathan Harris says the law 
giving the Mohegan Tribe and the Mashantucket Pe- 
quot Tribal Nation the exclusive rights to develop a 
casino on private land in northern Connecticut dis- 
Criminates on the basis of race or ethnicity against 
other potential developers of that casino. 

The Mohegans and the Mashantucket Pequots op- 
erate two large casino resorts on their reservations in 
southeastern Connecticut — Mohegan Sun and Fox- 
woods Resort Casino — but the new law gives them 
the ability to jointly operate a third one. 

The measure that passed the Connecticut Gen- 
eral Assembly was written with the intent of pre- 
venting residents and visitors from driving across 
the border to the three Massachusetts casinos and 
one slot parlor. 
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Life Star will have a temporary hangar at MidState until a permanent hangar 
is built, she said. It’s expected to be ready in about a year. 


ECONOMY & LABOR 
State Labor Dept. eliminating 95 positions 


The state Department of Labor said last week it will cut 95 positions due to 
reduced federal funding. 

The layoffs, according to DOL and the Office of Policy and Management, will 
result in recurring savings of over $16 million. 

The loss of funds is due to a federal formula that reduces funding when over- 
all and state-by-state unemployment goes down. Connecticut's unemployment 
rate today is 5.7 percent, down from over 9 percent in 2010 and 2011. At least 
six other states, including nearby Rhode Island, have laid off staff as a result 
of drops in federal funding. The Connecticut DOL employs approximately 800 
employees, with 700 paid for with federal funds. 

In total, 95 DOL positions will be eliminated as part of a cost saving and 
consolidation effort in response to the drop in federal funding. 


ENERGY & UTILITIES 
CL&P receives retroactive $18M rate increase 


The Berlin electric utility formerly known as Connecticut Light & Power has 
been awarded an $18 million annual increase in its current rate collections from 
customers, which the company will begin collecting in five months. 

CL&P — which on Feb. 2 was rebranded as Eversource Energy along with 
all the other Northeast Utilities subsidiaries — received a $130 million rate 
increase in December from the state Public Utilities Regulatory Authority. CL&P 
originally had asked for a $232 million increase, but PURA adjusted it downward 
by more than $100 million. 

After finalizing that decision, PURA and CL&P officials saw that the taxes on 
the customer base had been miscalculated, so regulators awarded the utility an 
extra $18 million per year to be collected from customer rates. 


GOVERNMENT, POLITICS & LAW 
CT budget deficit decreases 39 percent 


The projected state budget deficit for fiscal year 2015, which ended June 30, 
decreased from $115.7 million to $70.9 million as budget accruals trickled in 
throughout July, according to State Comptroller Kevin Lembo. 

The budget accruals will continue to come in through August, after which any 
deficit will be eliminated through a transfer from the state budget reserve fund 
at the end of 2015. 

The main reason for the deficit: Revenue is expected to fall $144.5 million be- 
low initial expectations, largely due to the state income tax that came in $110.5 
million short of expectations. 
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REAL ESTATE 
Source: Hartford’s Gold Bldg. has a buyer 


One Financial Plaza, downtown Hartford headquarters to global 
manufacturing conglomerate United Technologies Corp., has 
drawn a buyer who intends major space improvements to en- 
hance the skyscraper’s appeal to office and retail tenants, Deal 
Watch Today has learned. 

A person with knowledge of the pending transaction would only 
identify last week the tentative buyer as an investor who already 
owns at least one other downtown city office tower. 

The deal for an undisclosed price is set to close within 45 days, 
the person said. 

Known as the “The Gold Building” for the hue of its anodized 
glass sheathing, the 26-story, Class-A office tower at 755 Main 
St. is owned by Talcott Realty Investors. It went on the market 
in late March. 

The building’s other tenants include Accenture, Travelers, 
KPMG, Conning & Co. and People’s United Bank, according to 
CBRE-New England’s online listing. 
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Downtown Hartford’s Gold Building, 755 Main St. 


MANUFACTURING NONPROFITS 
Pratt-powered Marine jet Charter Oak centers receive 
ready for war $450K for renovation 


The U.S. Marine Corps has declared the F-35B Lightning II fighter 
jet — powered by an engine from East Hartford manufacturer Pratt & 
Whitney — ready for combat. 

The Marines’ recent declaration makes the Corps the first mili- 
tary branch in history to become operational with a jet powered 
by next-generation F135 engine. The U.S. Air Force and U.S. Navy 
also have fighter jets powered by the engine, as do the militaries 
of American allies around the globe. 

The F-35 is meant to replace the existing generation of fighters 
Currently in combat. For the Marines, that is the AV-8B Harrier, the 
F/A-18 Hornet and the EA-6B Prowler. 


The Connecticut State Bond Commission has approved a 
$450,000 renovation grant for the historic Charter Oak Cultural 
Center in Hartford. 

The funding will go toward the first phase of the three-phase 
renovation project, which will increase the center’s infrastructure 
and improve access for the disabled. The nonprofit center is an 
art exhibition and performing space and was originally the state’s 
first synagogue, built in 1876. 

Charter Oak will continue to raise money to pay for the first 
phase and hopes to start renovation in the spring. 
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Achieve Peak Sales Performance 


The Simsbury Public Library is hosting 

three events starting with an interactive 
workshop on Aug. 18 to help companies and 
salespeople drive business-to-business sales 
by developing mental strength, emotional 
intelligence and business acumen. 





Speaker Duane Cashin will work with 
attendees on increasing profitable sales, 
shortening the sales cycle and obtaining 
executive-level referrals. Cashin has led 

the sales organizations of several Fortune 
500 companies and built and sold his own multi-million dollar graphics 
company serving clients like the NFL, MTV Studios and Rockefeller Center. 


Duane Cashin 


The Aug. 18 event, which is free to attend, runs from 6-8 p.m. at the 
Simsbury Public Library at 725 Hopmeadow St. in Simsbury. The following 
events in the series are Aug. 25 and Sept. 1. 


For more information or to register go to: www.simsburylibrary.info. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 


Connecticut's Cloud Hosting Provider 


Quick Deployment 


Designed for high-speed deployment, you can 
build and begin using your cloud in just minutes. 


Scalability 


Scale with demand. Unlike traditional 
shared hosting where resources are 
limited to a physical server. 


High Availability 
OnCloud is built for both performance 
and redundancy at its core, ensuring 


that your data is secure and performing at 
all times. 


Support 


The OnCloud server control panel allows you to 
control all of your services from one central, 
user-friendly location. 


oncloud.com 








www.HartfordBusiness.com 


All the Features! 
None of the Problems! 


Our reliable, secure cloud hosting solution. 
Includes all the following features to help you 
get online quick and expand as you need to. 















@€% cloud 





Contact Us Today: 860-953-9283 + sales@oncloud.com 
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CT’s nascent entrepreneurial 
network slowly evolves 


By John Stearns 


jstearns@HartfordBusiness.com 


ith three years under its belt, CT Next, the state- 
W backed entrepreneurial network created to 
encourage more startup activity in Connecticut, 
has grown to nearly 750 members and doled out $5.1 mil- 
lion to widen small business access to talent, workspace, 
industry expertise, services, skill development and capital. 

A startup itself, CT Next continues to evolve but has 
made progress since its 2012 founding in generating 
a more cohesive network to help shepherd startups 
through various stages of development, said Glendow- 
lyn Thames, director of Small Business Innovation and 
CTNext at Connecticut Innovations, the state’s quasi- 
public venture capital and lending arm. 

“We've been able to grow our network as far as the 
innovation ecosystem — and what that really means 
is the number of companies that are in our member- 
ship,” Thames said of the organization’s 749 members, 
more than 80 percent of which are startups, with the 
rest including service providers and mentors. “We’ve 
seen that growth over time, so we're really pleased 
with where we are.” 

The state earmarked $25 million in funds for CTNext 
over five years. The network so far includes CT Next part- 
ners who receive funding to help startups, non-financially 
sponsored partners, service providers, entrepreneurs and 
six entrepreneurs-in-residence scattered throughout the 
state who are experienced in starting, running, owning 
and growing a business and who also receive funding for 
their assistance. 

CTNext also provides Entrepreneur Innovation 
Awards to promising compa- 
nies, which are $10,000 grants 
startups can use to propel their 
business. 

But direct funding is only 
one part of CTNext’s mission, 
Thames said. 

“Entrepreneurs and _ small 
businesses need customers, they 
need connections, they need that 
whole networking aspect, they 
need mentors, they need advis- 
ers, they need rental space, so 
CTNext provides all those links 
and kind of the glue to that com- 
munity,’ Thames said. 
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Early impact 

Many of the CTNext partners 
that help early stage companies 
are startups or small businesses 
as well, meaning each is helping 
the other grow, creating a mutu- 
ally beneficial relationship. 

Thames counts Voda among CTNext’s success sto- 
ries. The company, founded at the University of Con- 
necticut, makes the SmartWell custom-beverage dis- 
penser, which offers hot, cold or carbonated water to 
which people can add zero-calorie flavors, a natural 
plant sweetener and electrolytes and vitamins. It cites 
an environmental element, too: no plastic bottles. 

Matt Cremins, Voda CEO, said CTNext helped his 
company, which won a $10,000 Entrepreneur Innovation 
Award in 2014 and another $2,000 as audience favorite in 
the award competition. Voda used the money to design 
and build a functional prototype of its SmartWell prod- 
uct that it could test with customers. 

“This was a huge turning point for us,” Cremins said. 
“With real customer feedback on what they liked and 
did not like, we could intelligently improve the Smart- 
Well to find a product-market fit.” 

Customer feedback also convinced private investors 
to invest in Voda, he said, adding that CTNext helped 
transform Voda from an idea to an investable company 
with a working product. 
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Voda CEO Matt Cremins stands next to the SmartWell 
custom-beverage dispenser. 
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Glendowlyn 


Thames, director 
of Small Business 
Innovation and 
CTNext at 
Connecticut 
Innovations 


Determining value 

Bruce Carlson, president and CEO of the Connecticut 
Technology Council, a new CTNext partner aiming to 
receive $90,000 this fiscal year for a program to help match 
college graduates strong in coding with growing companies 
needing that help, said he thinks CTNextis on the right path. 

Startups and entrepreneurism succeed when there’s 
a robust network of people and services supporting 
them, where someone can “parachute in,” make critical 
connections and be enveloped by the network, he said. 

“I would say we're well on our way to that being the 
case in Connecticut, and that’s a good thing,” Carlson said. 

More state funding for 
CTNext after five years would 
be great to allow it to continue 
to try new ideas and further 
develop the network, but devel- 
oping an innovation ecosystem 
can’t just be a public effort; there 
needs to be private investment, 
too, he said. For example, if Con- 
necticut Technology Council’s 
workforce program succeeds in 
helping companies identify and 
fulfill talent needs, he hopes com- 
panies help sustain it, thereby 
allowing his group’s state funds 
to be reprogrammed for trial on 
another good idea. 

Mark Lassoff, founder and 
president of Vernon-based 
LearnToProgram Inc., a pub- 
lisher of web, mobile and game 
development courses used 
worldwide and an early innova- 
tion grant winner, said CTNext’s approach of letting pri- 
vate companies develop the ecosystem is good. 

“It’s been a reasonable effort,” Lassoff said. “’m a 
believer that government, even though a critical partner, 
is not the factor that can catalyze growth of entrepre- 
neurship; it’s one of many partners in developing an eco- 
system. I think as much as CTNext has sponsored some 
good programs ... I'd like still to see more people from 
the existing Connecticut business community step- 
ping up and participating and becoming leaders in the 
entrepreneurial community and sharing their wealth of 
experience that’s here.” 

Thames admits CTNext still has a lot more work to 
do building an innovation ecosystem, but she believes 
itis on the right path. 

“If you look at ... where we were three years ago, 
there wasn’t this connectivity, there wasn’t this glue 
bringing everybody together and there weren't all these 
resources that existed,” Thames said. “And now we have 
that and we have something and now it’s a matter of, 
‘OK, how do we coalesce that and continue to move it 
to the next level and move the needle,’ ” a 
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Q&A 


UConn launches new 
entrepreneurship program 


Q&A talks about Accelerate UConn, a new entrepreneurship pro- 
gram at the University of Connecticut, with Michelle Cote, manag- 
ing director of UConn’s Connecticut Center for Entrepreneurship 
& Innovation, and UConn business professor Timothy B. Folta. 


Accelerate UConn is 

a new program at the 

m@ UConn School of Busi- 

ness. What is it, and what are 
some of its primary goals? 

A: Accelerate UConn (AU) is a 
university-wide program support- 
ed by the National Science Founda- 
tion (NSF), and is oper- 
ated as a partnership 
between the Office 
of the Vice President 
for Research (OVPR), 
Technology Commer- 
cialization Services 
and the Connecticut 
Center for Entrepre- 
neurship and Innova- 
tion (CCEI), which is 





funding of $100,000 from the 
National Science Foundation 
Innovation Corps? 

A: Accelerate UConn is cer- 
tainly an ambitious program. 
However, we're able to run the 
program extremely efficiently for 
a couple of reasons. 

Part of the award 
that comes from 
the I-Corps grant is 
access to the curricu- 
lum developed by the 
National Science Foun- 
dation specifically for 
this program. We have 
also been able to join 
a network of regional 
and national leaders 


housed in the school MICHELLE who have adopted this 
of business. NSF funds COTE approach to entrepre- 
such programstohelp [uuauaumannnn snianal educionant 
spur the commercial- Managing director, skill development, and 
ization of scientific Connecticut many of them have 
research. Our goal at Center for assisted us in the pro- 
UConn is to provide Entrepreneurship cess of getting the pro- 
students and faculty & Innovation, gram up and running. 
from across the uni- UConn We are also reaching 


versity with a new set 
of tools they can use 
to assess the market 
opportunity for a new 
technology, product or 
service. 

Our goal is to 
encourage faculty 
and researchers to 
reach out to students 
for support in the pro- 





out to UConn faculty 
with similar training 
to help lead modules 
of this program for 
us. Technology Com- 
mercialization —Ser- 
vices and CCEI staff 
have also dedicated a 
significant amount of 
their time to help get 
the program’s_§infra- 


cess of determining structure in place. 

market viability. We TIMOTHY A broad _audi- 
also want students B. FOLTA ence is expected 
reaching out to face (0 cee and needed because 
ulty for technical Business the structure of the 


expertise, and other 
companies with deep 
ties to UConn, such 
as members of the 
Technology Incubation Program, 
to get involved by working with 
either faculty or students. We 
also want to encourage the busi- 
ness community to get involved. 
Each team is required to have an 
experienced mentor who can help 
the team get acquainted with the 
particular industry that they are 
hoping to enter. We hope that this 
role provides UConn alumni and 
other members of the local busi- 
ness community with an opportu- 
nity to get involved. 


Q: Accelerate UConn, as your 
website explains, helps faculty, 
students and researchers deter- 
mine the commercial potential 
for new ideas, technology and 
products and develop strate- 
gies for bringing their innova- 
tions to the marketplace. Is that 
too broad of an audience for 
what seems to be your limited 


professor, UConn 


program encourages 
entrepreneurial team 
formation with varied 
roles for faculty, grad- 
uate and undergraduate students, 
and industry mentors. While the 
breadth of audiences may seem 
difficult to serve, each of them 
brings unique skill sets required 
by the program. 


Q: The program is going to 
focus on technology concepts 
that ‘“‘are likely candidates for 
commercialization.”’ What are 
the metrics for determining 
if concepts are candidates for 
commercialization? 

A: We want to focus our resourc- 
es on entrepreneurial teams that 
have already done some of the leg 
work needed to determine the mar- 
ket potential for their product or 
technology. We want to know that 
the products or technologies being 
supported by these efforts have a 
high potential to serve areal group 
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THE LIST 


Largest NASA contract actions in Connecticut 


(Ranked by dollars obligated, FY 2014) 


Rank Vendor $ obligated Contracting agency Date signed Product/Service description Vendor CEO/Contact 
Hamilton Sundstrand Space Systems 
. International (1) ‘ David Gitlin 
1 Hamilton Road 7,227,001 NASA April 2, 2014 Space survival equipment , 
Windsor Locks, CT 06096 President, Aircraft Systems 
860-654-6000; utcaerospacesystems.com 
United Technologies Corp. 
1 Financial Plaza R&D - space: aeronautics/space technology Gregory J. Hayes 
2 Hartford, CT 06103 $2,000,000 Glenn Research Center Oct. 28, 2013 (advanced development) President & CEO 
860-728-7000; www.utc.com 
Hamilton Sundstrand Space Systems 
3 International (1) , David Gitlin 
1 Hamilton Road 1,075,000 Ames Research Center Sept. 11, 2014 Aircraft, fixed wing , 
Windsor Locks, CT 06096 President, Aircraft Systems 
860-654-6000; utcaerospacesystems.com 
United Technologies Corp. 
1 Financial Plaza R&D - space: aeronautics/space technology Gregory J. Hayes 
4 Hartford, CT 06103 $1,000,000 Glenn Research Center Pep: 26,2014 (advanced development) President & CEO 
860-728-7000; www.utc.com 
United Technologies Corp. 
1 Financial Plaza R&D - space: aeronautics/space technology Gregory J. Hayes 
4 Hartford, CT 06103 $1,000,000 Glenn Research Center Te. Boh 20" (advanced development) President & CEO 
860-728-7000; www.utc.com 
United Technologies Corp. 
1 Financial Plaza R&D - space: aeronautics/space technology Gregory J. Hayes 
4 Hartford, CT 06103 $1,000,000 Glenn Research Center mare 29,2014 (advanced development) President & CEO 
860-728-7000; www.utc.com 
United Technologies Corp. 
1 Financial Plaza R&D - space: aeronautics/space technology Gregory J. Hayes 
4 Hartford, CT 06103 $1,000,000 Glenn Research Center NO 2 ae (advanced development) President & CEO 
860-728-7000; www.utc.com 
Hamilton Sundstrand Space Systems 
8 International (1) ; David Gitlin 
1 Hamilton Road 998,500 NASA Nov. 18, 2013 Space survival equipment 
Windsor Locks, CT 06096 President, Aircraft Systems 
860-654-6000; utcaerospacesystems.com 
United Technologies Corp. 
1 Financial Plaza R&D - space: aeronautics/space technology Gregory J. Hayes 
9 Hartford, CT 06103 $900,000 Glenn Research Center JY SiS) BO (advanced development) President & CEO 
860-728-7000; www.utc.com 
Praxair Inc. 
39 Old Ridgebury Road ei mr , Stephen F. Angel 
A Danbury, CT 06810 $800,917 Kennedy Space Center Sept. 25, 2014 Liquid propellant fuels and oxidizers, chemical base Chairman, President & CEO 


800-772-9247; www.praxair.com 


Sources: Federal Procurement Data System, www.fpds.gov; CT Secretary of State records. Note: A single contract can comprise multiple contract actions; however, each action involves discrete dollars. a 
(1) Subsidiary of United Technologies Corp. Merged with Goodrich and now called UTC Aerospace Systems. Part of Aircraft Systems segment. Pump and air compressor unit sold to BC Partners Ltd of Great Britain in 2012. 


—Compiled by Roger Magnus. 


>) Q&A: UConn 


of people in areal and meaningful way. 

The LeanLaunch methodology used in the 
program relies heavily on a process called cus- 
tomer discovery and validation, which includes 
aseries of one-on-one interviews with potential 
customers, partners and stakeholders. Partici- 
pants will be expected to draw out critical infor- 
mation about the viability and marketability of 
their product, and report back on the results of 
those interviews throughout the program. 

Key indicators of participation will include 
the number of interviews conducted, along with 
the number of insights gained in the process. 

Accelerate UConn applications’ will 
also be evaluated by external reviewers 


consisting of experienced entrepreneurs 
with no stake in the program. Each has spe- 
cific technical expertise in the areas needed 
to judge the commercial viability of the prod- 
ucts or technologies being proposed. 


Q: What type of support exists for those 
who participate after they complete Accel- 
erate UConn? Is there a next step in the 


process for them? 
A: NSF envisions the program as a first step 


towards additional federal support for further 
technology and customer validation. CCELis also 
launching a fellowship program in the summer 
of 2016 to help extend the runway of support for 


www.ctbythenumbers.info 
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To view the full list, please visit HartfordBusiness.com 


entrepreneurs from across campus. Recipients 
of fellowship awards will receive $15,000 and be 
expected to dedicate most of their summer to 
the advancement of their venture. Programming 
and support will be available at CCEI’s location 
in East Hartford, and will be focused on helping 
entrepreneurs complete their business model 
and develop internal capabilities to bring their 
product to market. 

The Office for the Vice President for 
Research, Technology Commercialization 
Services also provides next-stage support for 
Accelerate UConn graduates. Their SPARK 
program provides proof-of-concept funds to 
eligible entrepreneurs, and the Technology 


Incubation Program (TIP) provides high- 
tech lab and office space, along with entre- 
preneurial programming, and services. 

One of the built-in next steps in the I-Corps 
experience for Accelerate UConn participants 
is participation in the NSF’s National I-Corps 
program. Several seven-week cohorts are held 
across the country each year. In this program, 
the concept of customer discovery is extended 
past Accelerate UConn’s emphasis on market 
potential and into determining the internal capa- 
bilities, partnerships and cost centers needed to 
provide the product and technology to the target 
customers. Participation in the national I-Corps 
program also comes with a $50,000 stipend. 


STRATEGI 


ADVOCACY WRITING | CONTENT DEVELOPMENT | MEDIA RELATIONS 
CRISIS COMMUNICATIONS | PROJECT MANAGEMENT 


860.729.3021 
info@express-strategies.com 
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new animal barnis being raised ona 
A patch of Bloomfield acreage belong- 
ing to the Connecticut 4-H Club. 

West Hartford builder John Powers, 
of cloverNINE Green Building and Home 
Remodeling, says he is donating to the 
4-H Club less than $50,000 in materi- 
als that volunteers are using to erect a 
new, 1,800-square-foot barn to replace 
one at 4-H’s Auer Farm campus that was 
removed nearly a decade ago. 

Construction began in June and is 
expected to be finished in mid-September, 
Powers said. 

Powers Said the history of 4-H, plus his 
own children’s involvement in the youth- 
development/mentoring organization that 
embraces sustainable harvesting of natu- 
rally grown plants and animals, is why 
he’s involved in the barn raising. 

“CT 4-H is an important organization 
that helps children and the community learn 
about agriculture and have valuable hands- 
on experiences with animals and nature,” he 
said via email. “It’s amission we are pleased 
to support. Plus, getting to work in such a 
beautiful natural setting is quite a treat.” 

Located at 158 Aeur Farm Road, the 
farm has a total of 120 acres, including 
40 abutting acres the state donated for 
the soon-to-open to the public Auer Farm 
State Park Scenic Preserve. 

The 4-H campus also has several barns 
and other buildings to house animals 
and equipment, classrooms and offices, 
as well as an outdoor pavilion used for 
classes and events. 


STV|DPM relos to Hfd. 

Massachusetts office-space designer/ 
construction manager STVIDPM has relo- 
cated its central Connecticut outpost to 
downtown Hartford. 

Formerly Diversified Project Manage- 
ment, the firm based in Newton, Mass., 
relocated its Hartford office effective July 
31, from 3,330 square feet on the 14th floor 
of 111 Founder’s Plaza in East Hartford to 
3,920 square feet on the 14th floor at 280 
Trumbull St. Approximately 25 employees 
are in the downtown office. 

Grunberg Realty is landlord. 

Still known then as Diversified Project 
Management, the firm in 1996 opened its 
first Connecticut office at 635 Farmington 
Ave. in West Hartford. It moved in 2007 to 
Founder’s Plaza. 

“We're very excited to move to Hart- 
ford as the city returns to its storied 
luster as a bright, vibrant environment,” 
said Bill Clegg, STVIDPM vice president 
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New barn going up at 
Auer Farm in Bloomfield. 


W. Hfd. builder raising 
new Auer Farm barn 








of operations. “Our location in the heart 
of downtown puts us in the center of the 
action and positions us nicely to serve our 
clients in the best way possible.” 

DPM was founded in Boston in 1989 
and joined New York-based STV, an archi- 
tectural-engineering house, last March, to 
form STVIDPM. 


Hamden industrial leases 
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The last available 12,500 square feet has 
been taken by four tenants in the Hamden 
industrial-flex park at 325 Treadwell St. 

New tenants are: Rashonda Winters, A 
Winter’s Dream Banquet Hall & Wedding 
Center; Carlos Diaz/US Granitite; Lijai 
Carter for a recording studio; and Vision 
of Hope Healing & Deliverance Center. 

With these leases, listing broker Press/ 
Cuozzo Realtors says the 45,072-square- 
foot building on 6.45 acres is fully leased. 


National Conveyors renews 

East Granby engineering-manufactur- 
ing firm National Conveyors Co. Inc. has 
renewed its lease for 17,250 square feet of 
office and production/design space at 33 
Nicholson Road. 

National Conveyors has been at the 
Nicholson Road facility since 1997. 

B&B Parallel East Granby LLC is landlord. 

Sentry Commercial was the tenant’s 
broker in the lease. | 
Deal Watch wants to hear from you. 
E-mail items, along with contact wnfor- 
mation to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 
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Chart your course with advisors who care deeply 
about realizing your vision of success. 


At Northstar Wealth Partners, we help guide our clients on their chosen path, whatever 
life has in store. In the end, we form a bond with our clients that goes well beyond the 


strategies we develop and help to implement. 





Our clients and their families become part of our story and our path to maintain a prudent, 
client-focused organization that operates with honesty, integrity and the belief that 
everyone has the ability to define their own success. 


Charity Uldrikis 


LPL Registered Assistant 





Charity Uldrikis has worked in the financial services industry since 1998. 
She holds FINRA Series 7 and Series 63 registrations with LPL Financial. 
She began her career with UBS Financial Services, formerly PaineWebber, 
in the Advisory and Brokerage Services Division. Charity has a vast array of 
investment product experience, including corporate and municipal bonds, 
equities, preferred securities, mutual funds, option strategies, syndicate, 
ETFs, auction rate securities, treasuries, insurance, annuities, managed 
portfolios, hedge funds, and alternative investments. Charity serves 
Northstar Wealth Partners in an administrative sales role assisting our 
advisors to implement sounds strategies for our clients. 


Securities offered through LPL Financial, member FINRA/SIPC. Investment advice offered through Northstar Wealth Partners, a Registered 


Investment Advisor and a separate entity from LPL Financial. 
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Lake Compounce 
General Manager 
Jerry Brick stands 
with the first two 
sections of the 
Phobia coaster, 
which are being 
stored in the 
employee parking lot 
as they are shipped 
in piece by piece. 


Regional theme park 
competition heats up 


for the International Association of Amuse- 
ment Parks and Attractions ([AAPA). 

To stay ahead of the competition, Lake 
Compounce seeks to add anew major attrac- 
tion or amenity every year or every other 
year, Brick said. The Phobia coaster is the 
third major addition in five years that seeks 
to expand the types of visitors that come to 
the park and how much they spend. 

Last year, the park added a campground 
that includes cabins and sites for tents and 
RVs, which represented the first overnight 
accommodations at Lake Compounce. In 
2011, the park completed realignment of 
the main road outside its sprawling Bristol/ 
Southington footprint, enabling the expan- 
sion of its waterpark, Crocodile Cove. 

Those three major investments came 
after Lake Compounce invested more than 
$40 million in new facilities in the 12 years 
leading up to the waterpark expansion, 
according to the park’s parent company, Cal- 
ifornia-based Palace Entertainment, which 
purchased the theme park in 2008. 

The addition of the new campground — 
called Beer Creek Campground — was par- 
ticularly important to the park’s bottom line 
because it enabled visitors to have multi-day 
stays, Brick said. Visitors that stay more than 
one day spend more per capita. 

“The campground was an entirely new 
business created from scratch,” Brick said. 
“[Campground visitors], for the most part, are 
out-of-staters that are coming here.” 

Overnight accommodations have become 
increasingly important in the regional theme 
park business, said Mandt, because they 
allow parks to keep visitors on site longer. 

“It allows the guests to extend their time 
at the park, which increases their spending,” 
Mandt said. 


Regional Park Revenue 





Industry health 

The North American theme park industry 
suffered some losses during the Great Reces- 
sion but still grew its revenue 4.8 percent 
annually from 2008 to 2013 as attendance and 
spending per capita increased, according to 
IAAPA. Over the next five years, revenue is 
expected to grow another 7.6 percent. 

Regional theme parks like Lake Compounce 
didn’t do quite as well; most of the industry’s 
growth was driven by destination parks like 
Walt Disney World and Universal Studios. Still, 
regional parks had 2.9 percent annual revenue 
growth from 2008-2013 and are expected to 
have 5.7 percent annual growth through 2018. 

Lake Compounce doesn’t disclose its reve- 
nue or annual attendance figures, but Brick said 


INOD | OL0Hd 


>) 


+ i 
reiey 


=n | 


v3 
aeeni oF 
y SEREL) 


This year’s new ride Frantic has quickly become the sec- 
ond-most popular attraction at Quassy Amusement Park. 
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the biggest portion of a visitor’s spending is the 
price of admission, which is $40.99 for adults and 
$30.99 for children. 

So, on a busy day during its 130-day season, 
Lake Compounce generates about $540,000 in 
revenue before visitors spend anything on con- 
cessions or merchandise. 

The park isn’t without its challenges, 
though, Brick said. The cost of labor, energy 
and ride maintenance can all cause expenses 
to jump, and the company always operates 
under the threat of bad weather, which can 
slow attendance. 

Connecticut’s plans to raise its minimum 
wage to $10.10 per hour by January 2017 will 
increase the park’s cost of labor, since the 
1,300-1,400 seasonal employees work part- 
time hours at or near minimum wage. 


Assessing competition 

Competing for Lake Compounce’s busi- 
ness are regional parks Quassy Amusement 
Park in Middlebury and Six Flags New Eng- 
land in Agawam, Mass., which draw from the 
same Northeast and Canadian markets. 

(Quassy set arecord last year for revenue and 
could top that figure this year, depending on the 
weather, said Ron Gustafson, spokesman for 
(Juassy, who declined to give specific figures. 

Quassy seeks to differentiate itself from 
Lake Compounce and Six Flags by being 
more family-friendly, doing so by not charg- 
ing a general admission so parents and grand- 
parents don’t have to pay to come along with 
their children. Quassy also seeks to add 
new attractions every other year to keep up 
with the market — including a popular new 
thrill ride this year called Frantic — but that 
depends on finances, Gustafson said. 

“We fill a niche market,” Gustafson said. 
“It is an interesting business, and we are 
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pretty happy with the way things are going.” 

Six Flags declined to comment for this article. 

“Thisis a good area for parks,” said Brick, not- 
ing the size of the Northeast population and the 
expendable cash people have for attractions. “We 
all know each other, but at the end of the day, we 
try to do something different to stand out.” 

That was the main impetus for the expan- 
sion of Lake Compounce’s’ waterpark. 
Although Crocodile Cove was created in 1998, 
it was limited in size because Lake Avenue 
bisected Lake Compounce’s property. With the 
realignment of Lake Avenue, Crocodile Cove 
had significantly more room for waterslides, a 
wave pool and other aquatic amenities. 

“The waterpark has been a pretty good 
investment,” Brick said. “For a couple of 
years, we added something new every year 
to the waterpark because it was so small.” 

Lake Compounce, Brick said, is broken 
down into four different areas: the water- 
park, campground, thrill rides and kids’ 
rides. With the waterpark now caught up to 
the rest of the attractions, Lake Compounce 
is going to rotate new amenities to each area 
of the park each year, he said. 

While new amenities mean more atten- 
dance, they also create the need for ancillary 
growth at the park, Brick said. When Croco- 
dile Cove expanded, the park had to add more 
lockers. As attendance has increased, so has 
the need for more bathrooms and concessions. 

“For the last few years, we have done alot 
around the park,” Brick said. “Every year, we 
try to expand our market.” a 


Check out a virtually simulated ride on Lake 
Compounce’s newest roller coaster, Phobia, at 
www.HartfordBusiness.com. 


While they are not expected to see the same growth as national destination parks, regional theme parks like Lake Compounce are expected to see a boost in spending and attendance 


over the next four years. 


2008 


250 


Attendance (in millions) 


2009 2010 2011 


237.5 239.2 244.9 


2012 


251.3 


2013 2014* 


254.1 258.1 263.3 


2015* 


2016* 2017* 2018* 


269.6 276.4 283.3 





Total Spending (in millions) $7,875 


“ESTIMATED 


$7,576 $7,894 $8,229 


$8,645 


$9,071 $9,550 


$10,111 


$10,717 $11,332 $11,984 
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SOURCE: INTERNATIONAL ASSOCIATION OF AMUSEMENT PARKS AND ATTRACTIONS 
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Companies hedge pension risks 


ownership of those liabilities is still worth it, 
experts Say. 

“I think now, most private companies don’t 
really want to have the risk of a defined-benefit 
plan,” said Michael Ericson, an analyst at world- 
wide insurance association LIMRA, which is 
headquartered in Windsor. “They realize ‘this 
is alot more dangerous than we thought.” 

Several factors are driving the latest round 
of pension cost increases for plan sponsors: 

e The Society of Actuaries published new 
mortality tables last year that assume longer 
life expectancies for both men and women. 

e The Pension Benefit Guaranty Corp. 
(PBGC), which acts as an insolvency backstop 
for most U.S. private pensions, has increased 
its premiums from $31 per participant to $57 
since 2007 — the result of several large pension 
insolvencies that have fueled a growing bud- 
get deficit at the federal agency. Underfunded 
plans also face steep variable-rate premiums 
this year of as much as $418 per head. 

e And because pension plans invest their 
assets in stocks and other securities with the 
aim of generating returns to pay future liabili- 
ties, big market drops like the one that marked 
the 2008-2009 U.S. recession still pose problems. 

“Rising costs are common and it’s why a 
lot of these companies are looking at de-risk- 
ing strategies,” said Shaun Sheridan, a CPA 
and audit manager at Hartford accounting 
firm Whittlesey & Hadley, who helps compa- 
nies with pension compliance and planning. 

Reserved mainly for well-funded plans, de- 
risking strategies — which have their critics — 
can include offering lump-sum cash payouts to 
plan participants or paying an insurer to take 
on the future liabilities and unknowns. 

Prior to the 2008 crash, Sheridan said he 
worked with a corporate client that had a 
90-percent funded pension plan and was hop- 
ing to unload it through a lump-sum buyout. 

“They waited and sat on it and they tooka 
60 percent hit on their investments,” he said. 
“That moved a $2 million buyout to a $10 mil- 
lion buyout, which was unfeasible.” 

It may soon be more difficult for compa- 
nies to make lump-sum offers. 

The Internal Revenue Service indicated in 
June that it would forbid companies from mak- 
ing lump-sum offers to pension plan retirees who 
are already receiving monthly distributions. 

Retiree advocates have criticized the 
offers, arguing retirees may not be adequate- 
ly equipped to invest the sum proficiently and 
make it last a lifetime. 





Largest defined-benefit plans on Connecticut companies’ books as of 2013 











Pension Plan Sponsor Name Pension Plan City eezlat(ey|ey-laimOzel elas Total Assets elate(=te Mby(a) 
General Electric Co. Stamford 500,588 $48,300,496,339 104.7% 
Aetna Inc. Hartford 73,668 $6,231 ,552,250 101.2% 
The Hartford Financial Services Group Inc. Hartford 52,596 $4,925,773,202 100.1% 








Xerox Corp. Norwalk 24,760 $2,670,388,000 99.3% 
Frontier Communications Stamford 19,569 $1,257,398,984 92.2% 





SOURCE: DEPARTMENT OF LABOR 


Jumbo deals increase 
focus on annuities 

Though more complex than lump-sum 
offers, group annuities contracts have 
become an increasingly popular way for cor- 
porate pension plans to unload risk, accord- 
ing to LIMRA, which has tracked the pension 
risk-transfer market since the 1980s. 

Under such contracts, a corporate plan 
sponsor pays a one-time premium to an insur- 
ance company, which then becomes respon- 
sible for payments to plan participants. 

Ericson said the contracts are typically 
only feasible for a company with a fully 
funded pension plan, and that the one-time 
premium usually ranges from 5 percent to 10 
percent of total liabilities. 

Prudential, MassMutual and MetLife are 
three insurers with Connecticut operations 
who offer such contracts. 

Last year, pension annuity contracts brought 
insurers $8.5 billion in revenue, up from $3.8 bil- 
lion in 2018, according to LIMRA. Several jumbo 
deals in 2012 involving General Motors and Veri- 
zon set an annual record of $35.9 billion. 

Ericson said that most annuity transac- 
tions he tracks through an annual survey of 
insurers involve plans with assets of $250 
million and under. Many Connecticut hospi- 
tals’ pension plans could fit into that catego- 
ry, as could hundreds of other in-state plans. 

Ericson’s survey does not disclose the 
identities of pension plans that buy annuity 
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contracts, nor does it collect state-level data. 
So it’s unclear to what extent Connecticut 
companies are purchasing those contracts. 
But it’s likely there are some, given there were 
277 pension buyouts in the U.S. last year and 
217 in 2018, Ericson said. 

In any case, insurers hope the market 
grows further. A Prudential report last year 
found that 25 percent of the 56 executives sur- 
veyed were considering moving their pension 
plan to athird-party insurer in 2015. More than 
three-quarters said interest-rate movements, 
which impact plans’ funded status and invest- 
ment returns, would affect their decisions. 


CT adds some protection 
for annuitants 

One of the knocks from retiree advocates 
against annuity contracts is that when a pen- 
sion plan transfers its obligations to an insur- 
ance company, participants in the plan are no 
longer protected by the PBGC. 

Instead, protection falls to state guaranty 
organizations, like the Connecticut Life and 
Health Insurance Guaranty Association, 
which are funded by charging licensed insur- 
ers premium assessments. 

Connecticut's guaranty association 
insures lifetime benefits up to $500,000. That 
is among the nation’s highest limits, but the 
AARP and Washington, D.C.’s Pension Rights 
Center have said even that amount would 
fall short of protections guaranteed under 


PBGC, which promises $60,000 per year for 
a 65-year-old until he/she dies. Those advo- 
cates have also questioned whether the state 
guaranty system could pay obligations in the 
event of a major financial crisis. 

Connecticut legislators have sought in 
recent years to study pension annuities and 
require more insurer disclosures about them 
and lump-sum distributions. 

But insurers have successfully fended 
off legislation, arguing that pension annui- 
ties are along-standing product with enough 
legal oversight that requires insurers to main- 
tain a significant capital cushion. 

Peter Gallanis, president of the National 
Organization of Life & Health Insurance 
Guaranty Associations (NOLHGA), said the 
view of some that the state guaranty system 
could be vulnerable is flawed. Far more cor- 
porate pension plans than insurers failed dur- 
ing the 2008 financial crisis, he said, though 
several insurers received federal bailouts. 

“The likelihood of a defined-benefit pension 
plan failing is much higher than the likelihood 
of an annuity company failing,” Gallanis said. 

Though it could take a financial crisis worse 
than the recent recession to truly test the system, 
Connecticut lawmakers are still being proactive. 

With industry support, lawmakers this year 
passed a provision that protects pension annu- 
ity customer’s income streams from creditors. 

It brings the state in line with a protection 
already offered by the PBGC. a 
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Real Art Ways 


56 Arbor St., Hartford | realartways.org 


Presents and supports contemporary artists and their work, facilitates the creation of 
new work, and creatively engages, builds and informs audiences and communities. 


TOP EXECUTIVE 


John Wilkins, Executive Director 


Gallery exhibitions, independent cinema, 
innovative performances, social events 
and education programs. 


FY 2014 SUMMARY 


2014 2013 
Total Employees 44 41 
Total Assets $1,102,481 $1,190,337 
Total Liabilities $267,891 $296,900 


Contributions & Grants $924,254 $951,689 
Program Service Revenue $316,081 $351,565 
Investment Income $537 $839 
Other $0 $0 
TOTAL $1,240,872 $1,304,093 


Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $659,788 $632,397 
Fundraising Fees $0 $0 
Other $639,931 $692,805 
TOTAL $1,299,719 $1,325,202 
MARGIN $(58,847) $(21,109) 


TOP PAID EXECUTIVES (FY2014) 


Base Salary 
$100,319 


John Wilkins, Ex Director 





Students research wildlife as part of the New Children’s 
Museum’s nature activities. 

The New Children’s Museum of West 
Hartford received a $20,000 grant from SBM 
Charitable Foundation and a $5,000 grant 
from the H. Louise Ruddell Charitable 
Fund to support its Science Achievement for 
All (SAFA) programs for Manchester schools. 
Through its SAFA programs, the museum 
engages students at low-income schools with 
innovative, hands-on STEM activities. Pro- 
grams are designed to excite children about 
learning and help close the achievement gap. 
Support from SBM and the Ruddell Fund will 
allow the museum to purchase new equipment 
for ecology activities, develop new curricula 
and carry out SAFA programs with kindergar- 
ten through sixth grade Manchester students 
throughout the 2015-2016 academic year. 

e@@e8e 

Girls for Technology Inc., a new non- 

profit, announced its initiative with Google 


Total Compensation & Benefits 
$116,373 


to bring the Made with Code program to 
the Albany branch of the Hartford Public 
Library. Made with Code offers girls ages 12 
to 17 the chance to understand how computer 
coding can help them pursue careers in arts, 
sports, medicine, science, etc. 
eee 
The American Cancer Society is the 
beneficiary of a $36,086 donation from 
Lyman Orchards of Middlefield. The gift 
comes as aresult of the successful 2014 season 
of the Orchards’ annual corn maze, where one 
dollar from each admission ticket is donated 
to support the mission of the American Cancer 
Society. For more than a decade John Lyman 
has designated his charitable efforts from the 
seasonal event to the cancer society. More 
than $400,000 has been donated to the Ameri- 
can Cancer Society since the tradition began. 
eee 
The Hartford Rotary Club has granted 
an undisclosed sum to Hands On Hartford 
for the purchase of new chairs for the Hartford 
nonprofit’s Community Meals soup kitchen. 
In addition to the grant, the Hartford Rotary 
Club provided and served a meal at Com- 
munity Meals last summer, and in December 
organized afood drive in support of Hands On 
Hartford’s MANNA Community Pantry. 
eee 
A $40,000 grant has been awarded by Help 
for Children/Hedge Funds Care to the Oak 
Hill Center for Relationship and Sexual- 
ity Education. The Hartford-based Oak Hill 
Center for Relationship and Sexuality Educa- 
tion provides educational programs for youth 
and adults with disabilities to promote safe 
and healthy relationships. Additionally, CRSE 
provides professional development to support 
schools, agencies, clinicians and parents. 
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Amenta Emma Architects 
adds senior associate 


Amenta Emma Architects announced that Michael 
Tyre, formerly of Tyre Studio Architects, has joined the 
firm’s Hartford office as a senior associate. He will focus 
on higher education and commercial projects. 

At Tyre Studio Architects, Tyre led an architecture 
and design-build practice. Prior experience includes 
serving as the key designer and project manager for 
the Arthouse at the Jones Center in Austin, Texas. 


Wright-Pierce names new board 
member, senior project manager 


Middletown engineering firm Wright-Pierce an- 
nounced that Christopher N. Pierce, a senior project 
manager in the company’s wastewater group, was 
appointed to the board of directors. The firm also an- 
nounced the hiring of Michael A. Stein to the waste- 
water practice group as a senior project manager. 

Pierce has more than 25 years of experience in 
the evaluation, design and construction of wastewa- 
ter engineering projects. He has led Wright-Pierce’s 
work with communities throughout Connecticut to 
upgrade water pollution control facilities. 

Pierce is the office manager in Middletown and also 





serves as the Connecticut wastewater group leader. 

Stein has nearly 30 years of experience as a waste- 
water and utility infrastructure engineer, serving as proj- 
ect manager for municipal wastewater collection and 
treatment projects throughout New England. 


New director takes over Connecticut 
River Academy at Goodwin College 


Goodwin College and the LEARN Regional Educa- 
tional Service Center recently appointed Tara Amatrudo 
new director of the Connecticut River Academy, a mag- 
net high school. Amatrudo assumed the position July 1, 
following the retirement of Linda Dadona. 

Amatrudo worked as assistant director of CTRA for 
the past two years, after serving as the school’s special 
education/SRBI coordinator. She was previously a spe- 
cial education teacher, team leader and program coordi- 
nator for the Positive Behavioral Interventions and Sup- 
ports program at Coginchaug High School in Durham. 


East West Bank names VP, relationship 
manager for commercial team 


Hans Jung has joined California-based East West 
Bank’s commercial lending team as a first vice presi- 
dent and relationship manager, responsible for develop- 


ing commercial banking 
relationships with middle- 
market companies in 
Connecticut and Southern 
New England. 

Prior to joining East 
West Bank, Jung was 
a relationship manager 
at Webster Bank in the 
sponsor and specialty 
finance group. 


Jackson Lewis PC announces shareholder 


Workplace law firm Jackson Lewis PC recently 
announced that Richard Vitarelli has joined the 
firm’s Hartford office as a shareholder. Vitarelli 
joined Jackson Lewis from McCarter & English and 
has more than 20 years of experience representing 
employers in labor relations and employment law. 

Vitarelli previously served as outside general counsel 
to the Waterbury Connecticut Financial Planning and 
Assistance Board. He was a commissioner of the Con- 
necticut State Ethics Commission from 1997 to 2004. 


BioSafe Systems names retail 
technical reps 


East Hartford-based BioSafe Systems has hired 
John David Cass as technical representative for the 
mid-southern region, including Texas, New Mexico, 
Arkansas, Louisiana and Oklahoma. He’ll work in the 
agrichemical division supporting the crop protection, 
water treatment and food safety business segments. 

Based in Leming, Texas, Cass will work with stra- 
tegic distribution partners, growers/packers and 
market influencers. BioSafe also hired Steve Mais- 
calco as a retail technical representative focusing 
primarily on retail sales working with distributors 


and garden centers. He comes to BioSafe from 
Scott’s Co., where he worked for five years as an 
inside sales representative. 


Pulitzer Prize winner named 
distinguished scholar, Polish chair of 
the Central European Institute at QU 


Pulitzer Prize-winning journalist Alex Storozynski, 
president emeritus and vice chairman of the Kosciuszko 
Foundation of New York, has been appointed distin- 
guished scholar and Polish chair of the Central Euro- 
pean Institute at Quinnipiac University. 

Storozynski wrote and directed a documentary 
film on American Revolutionary War hero and Pol- 
ish freedom fighter Thaddeus Kosciuszko to be 
aired later this year on PBS stations. Storozynski 
and his colleagues on the New York Daily News 
editorial board won the 1999 Pulitzer Prize and 
George Polk Award. 


Ameriprise Financial Services names 
Hartford managing director 


Richard R. McMahon has joined Ameriprise Fi- 
nancial Services Inc. as a financial adviser/manag- 
ing director at the firm’s downtown Hartford office in 
CityPlace Il. McMahon services clients in 17 states. 


HAI Group hires director of 
human capital management 


HAI Group, a Cheshire-based provider of niche 
insurance programs for the public and affordable 
housing community, recently hired Kathleen Walker 
as director of human capital management. 

Walker joins HAI from Travelers Insurance in Hartford 
and brings more than four years of experience in the 
insurance industry. 
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ee ECONOMICS 
Land area (sq. miles) 27 SURGNCTU MANY Business profile (2013) 
Pop./sq. mile (2011) 2,131 moat Sector Units Employment 
Median age (2011) 37 p= GLASTONBURY Construction 121 
Households (2011) 24,453 siete ee “age Manufacturing 74 
Median HH Inc. (2011) $63,656 . Retail Trade 331 
me Health Care and Social Assistance 190 
Population (2012) ean Accommodation and Food Services 157 
2000 54,740 Total Government 35 
2010 57,650 =ra I Local/Municipal Government 19 
201 2 58,078 EAST HADDAM 
2020 63,453 WALLINGFORD ‘ae | HADDAM LABOR FORCE 
Commuters (2011) 

Race/Ethnicity (2012) Commuters into town from: 
White 42,650 Manchester 5,735 |Glastonbury 
Black 6,387 East Hartford 1,849 |Enfield 
Asian Pacific 4,628 Educational attainment (2012) Vernon 1,570 |Coventry 
Native American 89 Persons age 25 or older Town % State % Hartford 1,404 |West Hartford 
Other/Multi-race 4,324 High school graduate 10,836 27% 28% South Windsor 1,101 
Hispanic 7,561 Associate's Degree 3,738 9% T% 

Bachelor's or more 14,627 36% 36% Labor Force (Residence) 32,914 
HOUSING Employed 30,482 
Housing stock (2012) GOVERNMENT Unemployed 2,432 
Existing units (total) 25,511 Government form Council-Manager Unemployment Rate 7.4% 
% single unit 55.2% Total revenue (2012) $172,232,000 
New permits auth. (2012) 17 Per capita tax (2012) $2,084 Place of Work (2013) 
as % existing units 0.07% as % of state average 80.7% # of units 1678 
Demolitions (2012) 0 Total expenditures (2012) $170,786,000 Total Employment 27,508 
Residential sales (2011) NA Total indebtedness (2012) $76,529,000 Manufacturing Employment 2,485 
Median price NA as % of expenditures 44.8% 

per capita $1,318 TOP 5 GRAND LIST 
Top 5 Employers as % of state average 58.4% Company Amount % of Net 
Manchester Hospital Annual debt service (2012) $9,255,000 Pavillions at Buckland Hills LLC $114.2M 2.9% 
JC Penney Distribution Ctr as % of expenditures 5.4% Connecticut Light & Power $90.4M 2.3% 
Manchester Community College Equalized net grand list (2010) $5,655,669 ,334 JC Penney Properties $61.8M 1.6% 
Target per capita $97,381 Northland Pavillions LLC $58.1M 1.5% 
Unison Engine Components as % of state average 67% Hallmark Cards $39.4M 1.0% 


Source: Connecticut Economic Resource Center, www.cerc.com 





WHEN TTSCOMESTC 


CO-COMMUNICATIONS 
MARKETING & PUBLIC RELATIONS 
CT * WESTCHESTER * NYC | 860.676.4400 


www.cocommunications.com 


888 
2,485 
6,513 
5,123 
3,185 
3,345 
2,003 


731 
702 
671 
609 





www.HartfordBusiness.com August 10, 2015 © Hartrorb Business JouRNAL 19 





OPINION | & COMMENTARY 


EDITORIAL 


OTHER VOICES 


Mileage tax no way to pay | otate medical society still 
nas important influence 


for transportation overhaul 


tate lawmakers may hold a special session this fall to adopt funding mecha- 
nisms that will finance Gov. Dannel P. Malloy’s ambitious $100 billion, 30-year 
transportation overhaul. 

Among the proposals that could be on the table is a mileage tax, which would tax 
residents based on how much they drive. 

To put it plainly a mileage tax is a bad idea, particularly if the gas tax remains intact 
as well. A mileage tax, which hasn’t yet been adopted by any state (for good reason), 
could take various forms but most likely would hit the pocketbooks of most or all 
Connecticut drivers. That would further increase the cost of living in a state already 
well-known as being one of the most high-cost states in the U.S. 

We understand that if Malloy’s trans- 
portation agenda — which includes 
investments in highways, rail, bicycle ; 
paths, airports and seaports — is going > Malloy’s transportation 
to com 2 eon the state will need to agenda is laudable, but if it 
raise additional revenues, but there are 
better, more strategic ways to do it. significantly adds to the 

For example, instead of whacking all 
Connecticut drivers with a mileage tax, already high-cost of living 
why not put tolls at our state’s borders and an d d oin g bu sin ess in th e 


transfer some of the tax burden to out-of 
staters? Yes, we know tolls aren’t popular 


State, then lawmakers have 
a duty to determine if the 


among the electorate, but strategically, 
they could lessen the need for more wide- 
ranging tax hikes. : ‘ 

Another option more suitable than a ends tru ly Justify the means. 
mileage tax could be congestion pricing, 
which would charge drivers a fee for using 
express lanes on Connecticut thorough- 
fares burdened by major traffic problems. At least that would give drivers some added 
benefit for the extra costs they are paying. It could also ease rush-hour bottlenecks. 

The Transportation Finance Panel has been asked to provide financing recommen- 
dations to state lawmakers by mid-October. We understand they have a very difficult 
task. Trying to generate an extra $100 billion in funding will be impossible without rais- 
ing new revenues from somewhere. The fact that gas-tax receipts, which are a primary 
funding mechanism for transportation in Connecticut, are declining as more people 
purchase fuel-efficient cars makes the task even harder. But adopting a mileage tax 
seems to be more controversial than other options that will be considered. 

In fact, that’s a key reason no other state has gone down the path of fully embracing a 
mileage tax. Oregon is currently piloting a program that taxes drivers 1.5 cents per mile 
driven. The state is asking for 5,000 volunteers to join the program by installing in their 
vehicle a mileage recording device. So, not only are drivers burdened by higher costs to 
drive their vehicle, but they also have to bear Big Brother overlooking their odometer. 

That rings of government intrusion of privacy. 

Malloy’s transportation agenda is laudable, but if it significantly adds to the already 
high-cost of living and doing business in the state, then lawmakers have a duty to deter- 
mine if the ends truly justify the means. After all, what good are new roads and bridges 
if there aren't enough people living in the state to use them? a 


What’s the most logical way 
to pay for Malloy’s $100B 
transportation overhaul? 


Last week’s poll results: 
Has Obamacare improved 
health care in CT? 


53.1% Yes 
46.9% No 


To vote, go online to HartfordBusiness.com. 


20 Hartrord Business JournNAL ® August 10, 2015 





By Robert D. Russo and Matthew C. Katz 


ith apologies to Mark Twain, reports 
W of the death of organized medicine 
have been greatly exaggerated. 

In a recent HBJ article (“Healthcare con- 
solidation means waning influence for medi- 
cal societies”) two Hartford-area physicians 
shared their opinions and perspectives about 
organized medicine and the role of the medi- 
cal society in today’s practice environment. 

Connecticut is not the only state facing 
membership challenges in a rapidly-evolving 
healthcare environment. Medical societies 
across the country — states, counties, locals, 
specialties — are all confronting these issues. 

As the state’s largest medical association, 
CSMS has members in every county, every 
specialty and every practice model. We con- 
sider all Connecticut physicians to be potential 
members, and we do not limit our activities toa 
certain type of practice or employment status. 

In terms of legislative and regulatory influ- 
ence, CSMS physician advocacy isn’t limited 
to just one or two bills during the months 
of the legislative session. Our work goes on 
throughout the year, and has an impact on 
physicians at every stage of practice, in every 
specialty, in every county. 

In Hartford, CSMS has repeatedly and suc- 
cessfully led efforts to defeat bills that would 
worsen the state’s already-bad medical liability 
environment. CSMS physician leaders were 
invited to participate in the Bipartisan Roundta- 
ble on Hospitals and Healthcare, co-chaired by 
Sen. President Martin Looney (D-New Haven) 
and Sen. Minority Leader Len Fasano (R-North 
Haven) and many of the concerns our physi- 
cians raised were addressed in the package of 
bills introduced by the two senators. 

In addition, CSMS-supported legislation 
passed for opioid overdose prevention, youth 
athlete concussions, e-cigarettes, pediatric 
vision screening, and network adequacy for 
insurance plans. 

From aregulatory perspective, CSMS repre- 
sentatives sit on a broad range of state boards 
and councils: the All Payer Claims Database 
Advisory Board, the Tobacco and Health Trust 
Fund Board, the CT Nutrition Council, the 
CT Public Health Association, the CT Cancer 
Coalition, and the CT Immunization Coalition. 
Each of these groups affects the health and 
well-being of Connecticut residents, so having 
this consistent physician presence is critical. 

CSMS physicians are active participants 
in the state’s Concussion Task Force and 
the Department of Social Services’ Medic- 
aid Advisory Board. CSMS is continuing its 
collaborative efforts with the Department of 
Public Health (DPH) on issues of childhood 
obesity, nutrition and domestic violence. 

CSMS physician leaders serve as members 
of the State Innovation Model (SIM) project, 
which administers a multi-million dollar federal 
award to expand primary care, provide greater 
consistency in quality, and promote value for 
the healthcare dollar. 

CSMS has representatives on the SIM steer- 
ing committee, Equity and Access Work Group, 
Health Information Technology Committee, 
Practice Transformation Task Force and 





Quality Council. 

During last fall’s Ebola crisis, CSMS 
worked closely with DPH to coordinate 
the sharing of updated clinical guidelines, 
patient monitoring, office preparedness, and 
other critical safety information for physi- 
cians across the state. 

CSMS is making a difference in less well- 
known areas of health care, too. As part of a 
multiyear research project, CSMS is examin- 
ing the significant racial and ethnic disparities 
in Connecticut hospital readmissions. Our 
findings have been published in peer-reviewed 
medical journals, and presented at national 
medical meetings. 

CSMS has used the research to develop 
innovative and effective cultural competency 
programs for physicians. In addition to identi- 
fying the problem, CSMS is committed to find- 
ing solutions to these disparities. 

In February, CSMS hosted a symposium 
bringing together patients and patient advo- 
cates, physicians, nurses, and other stake- 
holders from across the state. We presented 
our disparities research to the participants, 
then actively engaged them in identifying 
barriers and developing potential solutions. 
In addition, we were honored to have the 
presidents of the American Medical and 
the National Medical Association as guest 
speakers; both publicly commended CSMS 
for bringing Connecticut to the forefront of 
this important healthcare quality issue. 

CSMS reaches out to the broader community 
in many other ways. Partnering with several 
other groups, we were awarded anational grant 
to develop a leadership curriculum for young 
physicians that culminated in atwo-day summit 
for residents and fellows earlier this year. This 
fall, CSMS will host a program with the VA on 
caring for patients with Post Traumatic Stress 
Disorder and Traumatic Brain Injury, as well as 
the resources available through the Veterans 
Access, Choice and Accountability Act of 2014 
(Choice Act) to improve and expand access to 
care for our veterans. 

In November, CSMS will present a full-day 
program on wellness and integrative medicine. 
Open to the public, the program will bring 
together physician leaders, legislators and reg- 
ulators to discuss new approaches to wellness 
and integrative medicine. 

Continuing medical education is essen- 
tial to maintaining quality patient care, and 
CSMS supports this effort by serving as the 
national Accreditation Council for Continu- 
ing Medical Education (ACCME) designee 
for Connecticut. CSMS accredits Connecti- 
cut hospitals and other organizations as 
providers of continuing medical education 
(CME). In 2014, CSMS-accredited programs 
provided nationally-recognized CME credit 
to 5,106 Connecticut physicians and 3,699 
other healthcare professionals. 

Since our founding in 1792, the practice of 
medicine has certainly changed. The CSMS com- 
mitment to represent the interests of physicians 
and their patients remains as strong asever. Hf 
Dr. Robert D. Russo is president and Mat- 
thew C. Katz is executive vice president/CEO 
of the Connecticut State Medical Society. 
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TALKING POINTS 





By Samuel S. Gray, Jr. 


merica’s kids are in crisis. Consider 
A these alarming facts about the state of 

our country: The U.S. ranks 22nd in high 
school completion among 28 countries; three 
out of 10 kids are obese or overweight; and one 
in five youth lives in poverty. The consequences 
of these staggering 
statistics are felt not 
just by our next gener- 
ation, but also across 
our nation. 

The issues facing 
kids today also impact 
our nation’s economy, 
costing aS much as 
$209 billion in lost 
taxes and higher gov- 
ernment expenditures 
over the lifetimes of 
those who fail to graduate. Nationally, health- 
care costs to treat health issues related to child- 
hood obesity are $14.1 billion annually. Addition- 
ally, states spend an average of $7.1 million a day 
locking youth up in juvenile justice facilities. 

How do we reverse the most negative 
trends facing young people today? One way 
is by recognizing the importance of out-of- 
school time. The out-of-school environment 
— after school and summer — plays an 





BIZ BOOKS 


essential, yet often overlooked role in trans- 
forming kids’ lives and America’s future. 

What happens during the hours between 
school and home can have a dramatic impact 
on a child’s future, especially in the areas of 
education, health and character develop- 
ment. By providing access to positive, pro- 
ductive programs and caring adult mentors 
after school and during summer, we can help 
change the future for our youth, our commu- 
nity and our country. 

For example, Sam Galarza-Ortiz, the Boys 
& Girls Clubs of Hartford 2015 Youth of the 
Year and anine year club member, was raised 
in a single-parent household. His mother 
worked over 50 hours a week and needed a 
safe environment for Sam and his sister. Sam 
states that “The best gift I ever received from 
my mother was my membership to the local 
Boys & Girls Club. I give thanks every day to 
the Boys and Girls Clubs of Hartford for what 
they have done for me, and continue to do for 
youth like myself. They have always been by 
my side and supported me through hardships. 
Iam proud to say that I will be entering Hawaii 
Pacific University in the fall with a major in 
marine biology.” Each young person in the city 
of Hartford deserves the same opportunities 
and safe, nurturing environment. The need 
has never been greater, with a spike in gun 
violence this year that has left 20 dead and 


Making out-of-school programs a priority 


> By providing access to positive, productive programs 
and caring adult mentors after school and during 
summer, we can help change the future for our youth, 
our community and our country. 


many more wounded. While police presence 
and resources are being increased, this can’t 
be the only solution offered. 

Despite the transformational impact of 
out-of-school programs, every day 15 million 
kids nationwide leave school with no place 
to go, putting them at risk of being unsuper- 
vised, unguided and unsafe during these crit- 
ical afterschool hours. Furthermore, during 
the summer an alarming 43 million kids in 
America lack access to expanded learning 
opportunities, increasing their risk of learn- 
ing loss and falling behind before the next 
school year begins. 

If the next generation and our nation are 
to succeed, it is imperative we redefine the 
opportunity equation for all kids by elevat- 
ing the critical role that out-of-school time 
plays in a child’s future success. Through the 
Great Futures Campaign, the Campaign for 


America’s kids, the Boys & Girls Clubs of Hart- 
ford is asking our community to make out-of- 
school programs a priority and empower the 
next generation to achieve a great future. We 
are advocating on behalf of kids and convening 
public, private and nonprofit partners around 
our goal of ensuring every child and teen has 
access to a safe, engaging and productive 
environment during the out-of-school time. 
Together, we can provide access to life-chang- 
ing programs after school and during the sum- 
mer that enable kids to be successful in school 
and in adulthood, to be healthy and active, and 
to develop the strong character skills needed 
become America’s future leaders. Together, we 
can transform lives as well as the future of our 
community and our country. z 
Samuel S. Gray, Jr. is the president and 
CEO of Boys & Girls Clubs of Hartford. 


Top entrepreneurs’ tips for success 


4 ( etting There — A Book of 
Mentors” by Gillian Zoe Segal 
(Abrams Image, $24.95). 

In these autobiographical essays by 30 
highly-successful people, we find out that 
becoming successful wasn’t easy for any of 
them. They faced obstacles, setbacks and had 
defining moments — and learned from them. 

Warren Buffet (Berkshire Hathaway): 
Communications skills can be learned. Buf- 
fett doesn’t have his college 
diplomas on the walls of his 
office; but he does have the 
Dale Carnegie certificate 
proudly displayed. Why? 
Until he took that course, he 
was unable to speak in public 
(“It made me physically ill.”) 
Message: If you can’t commu- 
nicate well, no one will listen 
to your ideas. 

“Who you choose to asso- 
ciate with matters.” The right 
role models jumpstart success. 

Positive people propel you; negative people 
hold you back. 

Matthew Weiner (creator of the Emmy- 
award winning series “Mad Men”): An inspired 
writer can make things happen. Weiner spent 
three years writing scripts in the hope that 
someone would buy them. No sale. Defining 
moment: He decided to make his own film; he 
played a failing screen writer. While it didn’t 
sell, the process showed him he could take a 
project from idea to completion. 

He also learned that “if you alter your work 
for every rejection or negative comment, you'll 
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Jim Pawlak 


end up running in all different 
directions.” Evaluate input from 
others but stay focused. 

Sara Blakely (Spanx): She 
wanted to be a lawyer like her 
father, but failed the LSAT exam 

twice. She worked as a ride 
guide at Disney World. She sold 
fax machines for seven years. 
Everything changed 
thanks to a pair of sandals; 
she cut the legs off a pair of 
pantyhose so she could wear 
those sandals and slim her figure. She 
kept her idea on a need-to-know basis until 
the business plan (e.g. demography, finances, 
production, distribution, advertising, etc.) was 
fleshed out. 

She visited production mills and heard 
“No.” Rejections energized her commitment. 
Blakely credits listening to Wayne Dyer’s 
“How to Be a No-Limits Person” with her 
ability to look for the upside. 

The book’s message: Success always 
depends upon choices you make. 


‘Think to Win: Unleashing the Power 





> ‘If you alter your work for every rejection or 
negative comment, you'll end up running 


in all different directions.’ 


of Strategic Thinking” by Paul Butler, 
John Manfredi and Peter Klein (McGraw 
Hill, $30). 

Occam’s Razor, often called the law of econ- 
omy, favors simplicity. It shaves off concepts 
and variables not needed to explain asituation. 
Think to win (TTW) applies that simplicity to 
business issues with a five-principle template: 

1. Challenge assumptions — Forget 
how youve done things; the tried-and-true 
keeps you from exploring other paths. Rein- 
vent how you do things — that’s real con- 
tinuous improvement. There 
are risks; but consider the risk 
of doing the same old, same old 


in a change-is-the-new-normal on arr Tha 


business environment. 

2. Scope the issue — 
Symptoms mask root causes. 
The inability to clearly define 
an issue wastes time and 
leads to ineffective solutions, 
and often more problems. 
Two-way communication 
helps scale issues because it 
merges the view from the top 
with that in the trenches. 





3. Rely on facts and data — Opinion, 
trust your gut and common knowledge “do 
not provide accurate support for decision 
making.” Facts and data hone focus. They 
provide a foundation for next-step action, 
which should include execution measurables. 

4. Focus on the vital few— TTW research 
shows that 10 percent of the issues affect 90 
percent of the whole. Narrow down the issues 
by linking them into patterns. Grouping the 
patterns identifies commonality, which make 
alternatives easier to identify and implement. 

5. Connect the dots — Literally con- 

nect the dots. Use large 

sheets of paper and multi- 
colored markers to con- 
nect color-coded issues 
with possible actions. 
When potential actions are 
linked to anumber of issues, 
you have a starting point for 
problem-solving. 

Takeaway: If it’s tried and 

true, it’s also old and tired. Hf 


Paul B ‘ ‘ ‘ 
' = Jim Pawlak is a nationally 
oh ; . ‘ 

n Mantregi syndicated book reviewer. 
Peter Klein 
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Jocelyn Mitchell, senior vice president and chief retail banking officer of 
Simsbury Bank and Al Wilke, YMCA volunteer and advocate. 


OF NOTE 


SIMSBURY BANK SVP RECEIVES FARMINGTON 
VALLEY YMCA’S VOLUNTEER LEADERSHIP AWARD 


Simsbury Bank’s Jocelyn Mitchell, senior vice president and chief 
retail banking officer, was the recipient of the Farmington Valley 
YMCA'’s Al Wilke Volunteer Leadership Award for her years of dedica- 
tion and commitment. Mitchell served on the Farmington Valley YMCA 
board from 2008-2015 and was the annual campaign chair from 
2008 to 2012 and the board chair from 2012 to 2015. She also 
served on the board development committee, programs committee 
and the Granby Road Race committee. 





BLUMSHAPIRO PARTNER ELECTED 
BOARD PRESIDENT OF ASSOCIATION 
FOR CORPORATE GROWTH 


Mark Campbell, BlumShapiro Shelton 
office partner, has been elected president 
of the board of directors of the 
Association for Corporate Growth, 
Connecticut Chapter. Campbell became a 
partner in BlumShapiro’s litigation servic- 
es and business valuation group in 2013. 
He provides privately held companies 
and business owners with valuation ser- 
vices for shareholder disputes, buy/sell 
agreements, mergers and acquisitions, 
financial reporting, gifting interests, 
estate planning and taxation, and matrimonial dissolutions. Campbell’s 
term as board president runs from June 2015 to June 2017. 





HARTFORD RECYCLING AUTHORITY 
RECOGNIZED FOR INNOVATION 


The Hartford-based Materials Innovation and Recycling Authority 
(MIRA) has been named the winner of the Solid Waste Association of 
North America’s (SWANA) Bronze Excellence Award in the Landfill 
Redevelopment category. 


The award recognizes outstanding solid-waste programs and facilities 
with environmentally and economically sound solid-waste manage- 
ment practices. MIRA will receive SWANA’s Excellence Award for its 
redevelopment project that included capping the Hartford landfill and 
building a solar electricity generating facility. 


The project involved a 35-acre state-of-the-art synthetic turf cap and 
one megawatt solar electricity generating facility atop its Hartford 
Landfill. The final phase included installation of a 3,993-panel solar 
energy facility that can generate enough electricity to power about 
1,000 homes when operating at full capacity. 


WINTONBURY HILLS GOLF COURSE 
RECOGNIZED BY LINKS MAGAZINE 


Bloomfield’s Wintonbury Hills Golf Course, managed by Billy Casper 
Golf, was recently ranked No. 5 in LINKS Magazine’s “Real Munis in 
America” list. 


Wintonbury Hills joins a prestigious group of public layouts that 
include Bethpage State Park, host of the 2002 and 2009 U.S. Open 
Championship. In addition, Wintonbury Hills’ eco-friendliness has 
earned it Audubon International Cooperative Sanctuary status. 


The course was recognized for conserving natural resources and pro- 
viding wildlife habitats by reducing waste and increasing efficiency. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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GREATER HARTFORD ARTS COUNCIL AWARDS SUPPORTERS 
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P The Greater Hartford Arts Council recently announced the winner of the 2015 Arts Award and honored seven area companies for their outstanding 
support of the United Arts Campaign. Helen Frye (shown center with husband Henry Frye), vice president of human resources at Prudential 
Retirement and a member of the Arts Council’s board, received the Arts Award. Cathy Malloy (right) is the Arts Council’s CEO. 


OGRAM FOR YOUTH TO RECEIVE BACKPAC 





P The Connecticut Higher Education Trust (CHET) sponsored their sixth annual backpack donation at Beardsley Zoo in Bridgeport. A total of 225 
backpacks were handed out to elementary school students (shown above) in Bridgeport’s Summer Lighthouse Program. The event was attended by 
Connecticut State Treasurer Denise L. Nappier, who serves as trustee of CHET. The state Treasurer's office is distributing over 1,200 backpacks 


across the state in partnership with the State Department of Children and Families (DCF) and community nonprofits. 


BOB’S DISCOUNT FURNITURE DONATES $100,000 TO AUTISM SPEAKS 





P Bob's Discount Furniture 
presented Autism Speaks a 
$100,000 check as part of its 
Café Collections for a Cause 
initiative. Bob’s Discount 
Furniture customers donated 
$30,000 to the Café Collections, 
and Bob’s Outreach team more 
than matched the funds raised 
to provide the nonprofit with 
$100,000. The funds will go 
toward research, awareness 
and advocacy programs to 
increase knowledge of autism 
and help those affected by the 
condition in communities 
across the country. Pictured 
(from left) are Alec Elbert, 
Autism Speaks; Jessica 
Serrano-Cortes, Autism Speaks; 
Alberto Cortes, Autism Speaks; 
Adrian Cortes, Autism Speaks; 
Cathy Poulin, Bob’s Discount 
Furniture; and Richard 
McCormick, Bob’s Discount 
Furniture. 
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CONNECTICUT 


CLEARtT#e SHELTERS 





SATURDAY, AUGUST 15, 2015 


Were asking because they can't. 
Give Connecticut animals a home and help us Clear the Shelters. 


For participating locations near you visit nbcconnecticut.com 
Search: “Clear the Shelters” 


www.HartfordBusiness.com August 10, 2015 © Hartrorb Business JOURNAL 23 


FOCUS ON 
YOUR BUSINESS 
KNOWING YOUR 
TECHNOLOGY IS 
COVERED = 
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COX BUSINESS INTERNET 15 AND VOICEMANAGER™ 


‘19 


For 12 months with a 2-year agreement* 







9 INTERNET PACKAGE OPTIONS 


9 with max speeds up to 10 Gbps 
. UNLIMITED € © V/, 
mo nationwide long distance calling included , | 


ASK ABOUT Business® 
readable Voice Mail 





NEXT-DAY INSTALL WITH SATURDAY AND EVENING APPOINTMENTS 
AVAILABLE 





CALL 800-367-1762 
VISIT COXBUSINESS.COM 





*Offer ends 8/30/15. Available to new commercial subscribers of Cox Business InternetS 15 (max. 15/5 Mbps) and Cox Business VoiceManagers™ Essential with unlimited nationwide long distance. Prices based on a 2-year service term. 
Monthly service fee increases to $89.99 for months 13-24. Up to 9 additional Cox Business VoiceManager Essential lines with unlimited nationwide long distance may be added for $35 per line per month. Unlimited plan is limited to 
direct-dialed domestic calls only and is not available for use with non-switched circuit calling, auto-dialers, call center applications and certain switching applications. Next-day installations are subject to availability; eligibility restrictions 
may apply and may require expedite fees. Prices exclude equipment, installation, taxes, and fees, unless indicated. DOCSIS 3.0 modem may be required for optimal performance. Speed not guaranteed. Actual speeds may vary. Rates 
and bandwidth options vary and are subject to change. Discounts are not valid in combination with or in addition to other promotions and cannot be applied to any other Cox account. Phone modem provided by Cox, requires electricity, 
and has battery backup. Access to E911 may not be available during extended power outage or if modem is moved or inoperable. Services not available in all areas. Other restrictions apply. 
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